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about
us

Christine Renaud :
The Braindate Story: Unlocking
Collaborative Learning at Events

Since a decade, €180 has built peer learning experiences

for communities all over the world.

Our mission is to unlock human greatness
2

by helping people learn from each other

We're also a woman-led, certified B-Corporation:

we believe in (and practice) business as a force for good.

\WWe created Braindate to help participants meet and
learn from each other through meaningful

conversations—no matter where they are in the world.
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https://e180.co/2020/02/14/the-braindate-story-unlocking-collaborative-learning-at-events/
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Braindate has brought experiential peer learning to global
events, communities, and Fortune 500 companies and
have since transformed 600,000+ users and hundreds of

u
traHSform I ng world-class events into vibrant experiential learning hubs

with partners like Workday, Tableau, C2 Montreal, Airbnb,

h ]
gat erl ngs TED, Cannes Lions and Salesforce.
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beliefs

Our work is built upon the core belief that
learning should always be collaborative,
self-directed, and experiential.

> Creative morning article + video
Christine Renaud :
How to unlock human greatness

Each person has something to share.

Each participant is the designer-in-chief
of their own learning journey.

We learn best by feeling and by doing.
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It's more than a tool

It's an experiential content stream
complete with a fully integratable
web app, custom engagement
strategy, and a hosted experience

B rai ] dateTM both in person and virtually.
is experiential

go beyond
networking

Engineer the meeting of minds
to create lasting human

It activates the knowledge
of an entire participant base

peer learning
connections. for events

Your participants can learn from
each other through topic-driven
conversations—and build real
relationships, based on trust and
common goals.

raindate
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Good luck with that
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Braindate?

Watch video
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TOPICS (31)  PEOPLE (190 YV FILTER

GROUP BRAINDATE

Is there something that you've
dreamed of doing for a long time?
Why haven't you done it?

7 braindates Paul Lapierre - Director of sales at SAS
000606 2H3G8 o (oovromsor)

Sandra Dugast
Experience producer in virtual events at Local Company

ABOUT SANDRA @ WED, JUN 17, 10:00 AM (AMERICA/TORONTO)
u In life, lam also a:
Hard-believer in a better world, creative mind, Sponsored by BrandName
mixology enthusiast
My dream braindate would be with... How to create a scalable research
repository to centralize user

Agatha Christie, myself in 20 years research?

Marie-Eve Smith - Entrepr-

I'm here to learn about : “ TOPIC MARKET

socialimpact © WeD.JUN 171000 AM The Topic Market reflects
Complete your profile, — what users want to discuss

then post one-on-one or group branding (" conching § at your event

What was the last ..

topics in the Braindate Topic conversation you had? What was it

about?

I'm sharing my knowledge about :
M a r ket, @! Gabriella Fernandez
creativity Journalist for the magazine Women on top
emotions (5) UX design

engineering (3) product development

Sarah’s topics (1)
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braindate
with others

Find topics that inspire you.
Schedule a one-on-one meeting
by proposing times to meet or
join group braindates directly.

ONE-ON-ONE

How to properly assess risks in decision-making?

2> Paullapierre
2 Director of sales at SAS ( SCHEDULE A BRAINDATE )
THE, OCT 06 (1) U, 0
WRITE A MESSAGE ]

Introduce yourself and let sandra know why
you'd like to meet!

SEND INVITATION

GROUP BRAINDATE

How to get better results with A/B testing?

Smith - Devel

Al
® WED, JUN 17, 10:00 AM (AMERICA/ TORONTO) JOIN A GROUP
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&R braindate-

lounge

When it's time to meet,
Jjoin them on the Braindate platform.

&R

(30min)

Dive deep into a topic with
one other person

on a one-on-one braindate,

up to 10 (45min)
Enjoy a discussion with up to
five/ten other people to
gain perspectives on a
group braindate.

10
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Braindate™
(a Search topics or people

TOPICS (31) VSORT ¥ FITER

learning °© _

How to get better results with A/B testing?

Alexander Smith - Developper freelance

qs i

=]
New topic
£\ Braindates . 5 .
How one meeting helped me accomplish my goals in 2021, how to
find and met this person? 5
@ Pofie Online

R

I'm hosting my first group braindate -

Learning Concierges are there to lend ot oint et prientim st evnt
glad to hear it! Keep in mind that
eadi

Joyee Lajole - CEO - Speaker not leading a seminar o lecture

tech support, to monitor braindate . .
attendance, help participants find great T
braindates to join, and generally 0 :
support attendee learning needs so (S
they can make the most of their event

experience.

conversation! I'm here if you need
anything,

1
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Our collaborative approach to creating an
unforgettable participant experience




Your Braindate Team

e Your Braindate Experience Producer is your
creative and strategic guide through the whole
production. They'll lead you through best
practices tailored for your community, help
establish clear objectives and success metrics,
manage deadlines, provide key assets and
templates— and much more.

e A Technical Solutions Specialist will work with
you to define your participants tech user journey,
to support you in setting up your braindate
platform and will work with your tech partners to
build a seamless integrated tech experience for
your event.

e Ateam of learning concierges will also be
proactively communicating with your participants
to share personalized suggestions and provide
support as-needed.
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the 4 pillars
of our

partnership

r
Analytics r seamless

E i and impact C@ technology

event experience
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community
activation

Design your Braindate
experience—from promotion to
execution—to ensure maximum
impact and participant
engagement.

173 braindate-

‘organizer space

< A events

Meeting of the minds
9 Mor 1,2021-Mar 3, 2021
© amero/torono

@ minds roindote.com

© Dashboord
1 Setup

2 Addons

< Engagement

I Analyzo

#41 Booked Braindates
1 Rosources

[ Roports

Community Engagement

The key to success is participant engagement!

Your mision is o get peopie to login to your Braindate event, and we'e here to help. Just below, you'l

stEp s
Launch to all participants

your overall event

AUTOMATIC ENGAGEMENT NOTIFICATIONS ©

Creato a Topic

SRS V5 A 5 Y ESBe G  SH  a 80% 43%
e frs login or 4 days before evant stort, depening on which aceurs first. opon dick
JR——

JE—

st e i SR SR G087 5%

before the even.

braindate

Timeline placeholder

411 tasks done 30 days away

5 WEEKS AWAY | Feb 1-7

Setup Braindate platform &
Enable Live Chat add-on &

Upload participants &
4 WEEKS AWAY | Feb 8-14

Add Braindate to marketing strategy &
(] Craft your Braindate blurb ©
| Feature Braindate on website
[[] Add Braindate to event program &

3 WEEKS AWAY | Feb 15-21

| Invite ambassadors &

2 WEEKS AWAY | Feb 22-28

] Launch to all participants &

LIVE | Mar 1-3

[] Feature Braindate during sessions ©
POST | Mar 4

] Download final report; learn & celebrate! &

15
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technology

cvent ra}h focus i SPOTME

From 1 to 200,000 participants, our platform @ Horik e
allows for personalization to let your brand BIZZABO A UL eventbase

shine, and provides meaningful visibility and
engagement opportunities for the sponsors
you love.

31 ot
We also integrate with 50+ tech partners g E i+ slack m ,

(registration, event portals, and mobile apps) to

create a seamless participant experience.
16
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experience

Onsite, the magic unfolds in the Braindate Lounge.
Whether in an expo hall, a hotel lobby or on a ferris wheel,
we'll work with you to design a warm and inviting space for
braindates —one that leads to inspiring conversations, and
encourages new and valuable connections.

17


https://e180.co/2020/01/24/placemaking/

EXAMPLE

Braindate Lounge




and impact

With access to your Braindate Organizer Space,
you will have real-time insights and results.

We conclude each collaboration with a Braindate
Final Report that responds to your original
objectives. We also provide content and audience
insights along with recommendations to help you
plan for next year.

£/ braindate”
organizer space

©JOIOXOJONOX

Performance Dashboard

Ambossadors invited  Porticipants invited  During event  Post event

indate engagement O Topics creatod ©

[ 9 on ]

e —|— 1 30 2

Checkin rate ©®) Pending invites ®)

o1
9 7% @3 1 73 /348
Connections made

uuuuuuuuuuuuuuuu

3900 total registered user

700 logged in

600 active participonts O

100 confirmed 1 braindate.

23 confirmed 2+ braindates

rs

Show breakdown »

18%

86%

17%

23%

Recommendations for success

(@) A1 hands on doc Braindates should be much higher
.

(©) Great job on getting your participants to log in.
Nothing to recommend here - we just want to tell you
that your adoption

braindate

19


http://e180.co/

#
4 / 2h o b

2 braindate-

Jorganizer space | w

create, engage, learn
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Create a new event

How do | upload my list of participants
to create their Braindate accounts so

that they can log-in?
PLATFORM THEME

Awesome - you're getting closer to

¥ Accent colour launching your Braindate platform!

Set up your platform & manage your
braindate experience with ease

Contrast indices: © It's an easy 3 steps process: click on the

gear icon from the menu, then go to

- Dol Participant Tab. Select “Import” option
- 3 to upload your registration
Proviews; spreadsheet.
- .l I'am here to help you along the way.
. - =

- y Hx R 6 B A

Ligh

Personalize the look and feel of the
platform by adding your branding assets,
setting a schedule and giving access to

your participants.

O |en

Enhance your Braindate experience by
enabling add-ons and 3rd party
integrations.

21
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Toolbox to promote & tactics
to get your people to braindate

You'll have access to a robust
resource center where we
share everything you need to
successfully engage your
community.

Use our data analytics to
monitor, in real time, all
the activity that is taking
place on your Braindate
platform.

Refer to our knowledge
base articles, best
practices and insightful
reports to take action and
deploy engagement
tactics that will drive
participation.

Performance Dashboard

nnnnnnnnnnnnnn

Today's scheduled e
braindates

106

Engagement best practices

Conversion funnel

1500 o101 registered users

600 oggedin
40% of registered participonts
logged in

450 actvo portciponts ©
75% of logged in participant
performed o valuoble action

Knowledge based articles

nnnnnnnnnnnnnnn

Marketing assets

22
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Data tell an important story.
Your story.

Dig deeper into the behaviour of your
participants and the success of your event by
downloading our analytics report.

Measure your impact through participant
surveys and learn from knowledge sharing
trends and needs expressed by your
community.

Post-event, collect valuable content and audience insights along with

recommendations to help you plan for next year.
110 S]] 250 [N oso

1-on-1 braindates Group braindates Topics created Connections

a4

< A ovents Impact

After each braindate, we asked whot benefits the partcipant experienced, if any. We sent out 172 surveys and collected 112 responses,
5% response rote. A breakdown of the benefits:

MULTIPLE CHOICE RESULTS

¥y Which of the following did you experience on your Braindate? (112 responsas)

Uselulinsights ) 85% (55)
Topics Afoeling that my experiences or knowledge aro valuable 0O 70%0s
A potentially valuable professional connection (2] 87% (97)
A potentially valuable personal connection 0@ B3%e:

o sgican berts 10% 1) 23
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HYBRID EVENT: CROSS-POLLINATIONS
(% of connections made)

Unified Experience

e Distinctive connection experiences per attendee group and
multi-location management.
e Central place of knowledge with cross pollination:

o Onsite and virtual participants can book each other for 1:1
discussions that take place via video chat. 5 i
o  Onsite participants can book each other for 1:1 and group

conversations that take place onsite.
o Virtual participants can book each other for 1:1 and group
conversations that take place via video chat.
e Engagement strategies and user journey recommendations

focusing on creating onsite connections


https://e180.co/2021/07/20/braindate-hybrid/

. e . ., Our topic twist:
This feature takes a "topic driven e Eliminate awkwardness by using your

approach to the traditional participant braindate topic as the means of introduction.

list—empowering participants to send  ® Qualify the nature of the meeting
opportunity.

direct meeting invites based on their . .
ea u re . . e Increase commitment for the meeting by
braindate topics.

ensuring valuable connections.

(: ) N 4 -
1 N\ 2 U - Watch
-
(Q ‘Search topics or people ™
TOPCS(G  PEOPLE (190) < Back INVITE ON A BRAINDATE < Alice's profile Invite Alice on a braindate
. Alice Tremblay o
Laura Nguyen Experience producer and meeting planner
Entrepreneur & speaker i at Thecompany ‘
ata Greal company v/ X My topics (2)

In life m also a car collector. dreamer, handletterer BRANDATES ToRCS PEOPLE HOURS SPEND.
4 VIEW PROFILE TS ATTENOED CREATED MET LEARNING

109 7 340 203 ONE-ON-ONE
How to get better results with A/B testing?
Pierre Luc Dion .
e - In life,1am alsoa: ——
vkl Hard-believer in a beter world, creative mind, mixology enthusiast CEO of BetteLivingSpot - speater PICK THIS TOPIC
My dream braindate would be with Ron Joyce

My dream braindate would be with

Agatha Christie, myself in 20 years

) How to create a scalable research repository to centralize user
ﬂ Alice Tremblay I'm here to learn about research?
7

Experience producer and meeting planner
—
alfrecometny i e ot

VIEW PROFILE

26


https://vimeo.com/522463871

Braindate at

I

PRESENTED BY

O] Market
New Topic

g Braindates

@ Profile

feature

< Back New Braindate Topic

Skip the small talk—
This feature empowers e Have more focused and relevant

participants to dive deep into conversations.
e Assign a conversational style to set the tone

the types of conversations and build anticipation towards the discussion.

they actually want to have at e Generate real results like forming valuable
your event. business connections, solving a challenge,
get access to resources, and more.

°\Xlatch

What kind of braindate would you like to have?

~l @

Help me solve
olp me soly you share?

Brainstorm
Storytelling
Ask me anything
Open discussion
Friendly debate

i P

Ex. | learned about this topic while | was.

ONE-ON-ONE HELP ME SOLVE

How to turn your customers into a community

v Smriti Bansal
Communications Manager at €180/Braindate SCHEDULE ABRAINDATE

Add keywords to help people find your topic

Add at least one keyword

POST

27


https://vimeo.com/536874719

feature

ONE-ON-ONE  CONVERSATION

RECOMMEND THIS TOPIC

Who should receive this recommendation?
2  Philip Montaigne X
Creative director at Its a real company
Add a private message:

i Phit
1 saw this topic in the market and though that it would be a
great opportunity for you to discuss this! Hoping youll
schedule a braindate and enjoy it!

ilize user research?

o

This feature allows users to suggest braindate topics to each
other, and/or recommend a participant that they think their
contact should connect with.

Better than Al: participant driven matchmaking

ABOUT SANDRA

Invite a colleague to join a braindate you're hosting/participating in.
Can't make it? Ask a colleague to take part and capture the learnings.
Increase the % of connections among your participants.

Refer topics and participants to enhance lead generation and business
development.

INVITE ON A BRAINDATE
4 i

RECOMMEND THIS USER

Who should receive this recommendation?

2)  Philip Montaigne X
Creative director at I’ a real company

Concierge,
please!

Add a private message:

Always up to date on the latest
content, our concierges will
P proactively recommend
topics/users to participants.

Y TO MEET ABOUT

28






Braindate is a draw for event attendees: 81% of

81‘.% participants surveyed said that inclusion of
Braindate would make them more likely to attend
a future event

6 % 69% of clients observed that Braindate empowers
9 their participants to be more active learners.
impact
% 65% thought Braindate increases participant
65 engagement and satisfaction with the event

Clients: n=26

Participants: n=126 30
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participant
benefits

BENEFITS EXPERIENCED BY PARTICIPANTS

Met someone new | woudn't
otherwise have met

Made me feel more connected —
to the community and the event =
Learned something new

and useful 25

Made me realize how much | can
547%

learn from people around me
Helped me appreciate the know-

ledge and expertise | had to offer 83%

Resulted in valuable connections 49%

Had a positive impact on

. 37%
my work or business

31
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Success Stories m

braindate

BRAINDATE COLLABORATION
IN 2019

Provide the key experiential learning
pillar for 8,000 participants at one of
the world's most innovative
conferences, C2 Montréal

>5200 3200,

CONNECTIONS

’ MONTREAL

"4

L
o
4
1T}
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<
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Success Stories m
braindate

BRAINDATE COLLABORATION
IN 2018

Make the 17,000-person Tableau
Conference feel like a tight-knit
community with deeper opportunities
for connection.

>2500

CONNECTIONS

CRERERERERERERERERERERERKRKR
ERERERERERERERERERERERERIRER
FRERERERERERERERERERERERIRAR
KRERERERERIRIRIRIRIRIRIRKR

CHALLENGE

TABLEAU

CONFERENCE

1600

INVITATIONS SENT

33




pioneering
organisations

The
Economist

@ SaaStr

&

airbnb

IVC.

salesforce

\)
h\

e
0
(3
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skoll

FOUNDATION

docker

S
CISCO
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3 experiences 5

Organizing a series of events for one
client? Multiple events for communities?

We have specially-crafted solutions for —
any context, all relying on our 4 pillars. | f =

Live/Hybrid/Virtua

Produced by e180

Your Braindate Producer will lead the production, from helping
you define a customized vision of success for your event (live,
virtual, or hybrid) to implementing a tailored engagement
strategy, with the support of Braindate's team of Learning
Concierges.

Live/Hybrid/Virtua

Welll share our tools and best practices with you so you can
implement your Braindate experience with your own team. You'll
also have limited access to a dedicated Braindate Coach who
you can rely on to host a successful Braindate event.

Virtual only

36
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activation

Live/Hybrid/ Virtual

Produced
by e180

Access to Braindate v
Knowledge Base
Pre-recorded video
sessions on our best v
practices
Chat with our Organizer

: 4
Space Concierge
Templates for v
Communication Strategy
Braindate Experience v
Producer Unlimited

Marketing team support
on communications and v
engagement strategies

Workshops and/or
webinars with your v
stakeholders

Live/Hybrid/Virtua Virtual only,

Do-It-Yourself

v v
v 4
v v
4 4
4

You produce
Up to 4 hours

37



experience

Braindate Topic Market

One-on-One and Group
Braindate

Participant Support

Integration with a chat
system

Sponsorship features

Braindate Learning
Concierge support

Live/Hybrid/Virtua

Produced
by e180

Team

Live/Hybrid/Virtua

Coached

Do-It-Yourself

38



technology

Braindate Organizer Space (BOS)
Event setup and configuration
Event Showcase Page

User Profiles
(Twitter, LinkedIn et Slack)

Video Meetings solutions and Timezone
Management

User Notifications (email and SMS)

Technical Solutions Team support

Integration with your Tech Partners

Personalized Platform

Personalized Features

Produced

by e180

v

v
Additional scope

v

v

v
Additional scope

Do-It-Yourself

v
Additional scope

39



Analytics
and impact

Raw Data and
Engagement Results

Real-time Analytics
Dashboard

Final Braindate Analytics
Report

Advanced Results and
Recommendations call

Testimonials and Survey
Results

Live/Hybrid/ Virtua Live/Hybrid/ Virtual

Produced

4 4 v
4 4 v
4 v

4

40
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+2 weeks

-3/4 weeks

Define Comms, tech Delivery of | .
: Kick off isibili : Ambassador Participant launch/ mpact Call:
Tech kick off . & event visibility integrated pant 1a M '
with producer strategies plagtlform launch Chatis Live easuring Success
activation technology experience +key insights

Design your Braindate
experience with the help of your
Experience producer and BOS.

o See more

Build a seamless technology
experience with your Technical
Solution lead and your tech
partners.

o See more

Tap into the momentum of the
event to drive participation on
Braindate platform.

o See more

Access event insights and data

analytics on BOS to maximize

your Braindate experience and
plan for the next one.

o See more

42
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Pricing — part 1 of 2

Technology & Data

Total
Licence for one customizable and dedicated Braindate platform for up to xxx participants including Core and Premium features
Tech support: Participant troubleshooting + QA
Raw data and specific exports
Integration with third parties Additional scope
Subtotal $

Devoted Hosts and Virtual Experience

Learning Concierges are real people who will guide and support your participants during their learning experience. They are not only
answering participants questions, but they are proactive in stimulating the participants engagement and make their online or onsite
experience memorable.

Braindate Learning Concierge team will be present during launch to all participants, pre-event, event and post event
Online facilitation and support for all participants

Onsite facilitation = 3 day(s) event + launch and pre-event facilitation x 2 Learning concierge

Subtotal




Pricing — part 2 of 2

Project Management & Consulting on Community Activation and Virtual Experience

Dedicated Experience producer

Project & timeline management

Pre-, best practices and dedicated support with participant engagement strategies, technology implementation.
Customized material including Braindate Guide, copydeck and comms

Overall user journey and engagement strategy through technology and online design

Personalized post-event final report & data analysis

Sponsorship assets and engagement strategies

Specific engagement strategies (webinars, videos, Facebook live)

Subtotal

Total”

" All prices are in USD and valid for 30 days, as of August 20, 2021.
" Total does not include costs related to Travel, Accommodation and Food for the e180 staff travelling onsite.




of our collaboration.
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