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About Us

For 30 years, Packaging World (PW) has been the go-to media brand for users of
packaging equipment, materials and technology. Packaging World informs and
Inspires to help packaging decision-makers do their jobs better. Editorial includes
packaging applications, case histories, new products and technologies, package
design, automation and other topics of interest to all markets.

PMMI Media Group brands include Packaging World, ProFood World, Healthcare

Packaging, OEM, Mundo EXPO PACK and Contract Manufacturing and Packaging.

PMMI Media Group is owned by PMMI, The Association for Packaging and Processing
Technologies, a trade association representing more than 1,000 North American
manufacturers and suppliers of packaging and processing equipment, components,
and materials. PMMI further unites the industry and produces the world-class PACK
EXPO portfolio of trade shows.
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‘

PMMI Media Group's operating
database consists of:

contacts residing outside the
U.S. & Canada

verified/validated suppliers

verified/validated end users

TOTAL CONTACTS

This is a self-cleaning database based on a series of pre-defined engagement rules.
If a reader stops engaging with our emails or stops attending our shows/events, they
are dropped from the database automatically after a period of time.

99909@

Universal Audience Breakdown

PACKAGING

packaging equipment, strategies and material innovations
for all end-user markets

HEALTHCARE PACKAGING

packaging and logistics for pharmaceuticals, biologics,
medical devices and nutraceuticals

FOOD & BEVERAGE PROCESSING

equipment, materials and processes for food manufacturers
across all market segments

MACHINE BUILDERS

controls, components and technology for manufacturers of
packaging and food processing equipment

LATIN AMERICA

controls, components and technology for manufacturers of
packaging and food processing equipment

GCOC 1IXM VIAIWNW Md

-
<
=
<
m
=
>
Qo
o)
o
c
0
@)
o
<




CUSTOMER
TESTIMONIALS

I ™

“What | love the most
about working with PMM|
Media Group is that | can
reach my target
audiences in effective,
diverse ways while
working with people who
know the industry and
know my business. We
have a partnership that
you just don't find in most
advertising and client
relationships. We've
grown for decades
utilizing PMMI Media
Group as a large part of
our marketing mix.”

“PMG provides a combination of broad and
targeted options for our clients in both the
digital and print spaces. They tend to have
more targeting options than other
publications. They continually develop new
products and services to help our clients reach
their audiences. Naturally, they also have more
options for targeting attendees at the family of
PACK EXPO shows.”

“Every Fall, | sit down with my PMMI Media
Group account executive to plan our media
investment for the following year. | walk away
from this meeting feeling refreshed and
confident. With a solid, effective plan in place, |
know our marketing efforts will be maximized
throughout the year. This partnership is truly
invaluable and unmatched.
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Packaging Worla
Audience

We know your audience. Let us help them discover you.

WOD 'dNOYOVIAINININC




o o o)
=
<

Circulation :
O
>
=
5
Engaged Email Subscribers - 80K Unique Monthly Web Visitors - 63K Print Subscribers - 46K §
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Web vs. Print Email vs. Print Web vs. Email
10% 18% 22%




AUDIENCE
BREAKDOWN

ANNUAL
REVENUE

$50MM - $1BN | 33%

> $1BN | 22%

Primary Industry

Food/Beverage Manufacturer

Other Packaged Products

Packaging/Processing Supplier

Cosmetics/Personal Care
Healthcare

Plants

Job Duty

369% Corporate and General Management

=40

)

&
b

259% Production / Operations / Quality

w__/

S
21% Engineering ozq\?\o
15% Package Development @ﬂ

Plant Management

9% Procurement

8% Logistics / Supply Chain Mgnt.

494 Reg. Affairs, Validation / Compliance
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OUR
READERS

66—

PMMI Media Group
sets the industry
standard for audience
quality. None can
surpass the caliber of
their audience.

Marketing Manager
BluePrint Automation

Applied to Life.m Making Food People Love

Science. amazon Elﬁﬁhx : gGeneral Mills

Y

e KraftHeinz %\

b micds Nestie

@ Tyson

% PEPSICO
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e Our first-party data includes
PACK EXPO all PACK EXPO attendees

DIFFERENCE

GCcOC 1IXM VIAINW Md

e PACK EXPO keeps our audience fresh with a 43% first-time attendee rate

e We target PACK EXPO attendees year-round based on the buying interest
iIndicated when they registered for the show

WOD 'dNOYOVIAINININC
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Digital

Drive traffic to your website from the entire PMMI database,
target by industry, job title, and buyer interest.

WOD 'dNOYOVIAINININC



DIGITAL
OFFERINGS

Email

Packaging World emails reach over 80,000
engaged packaging professionals. Choose
from a variety of content types to reach this
exclusive audience.

Newsletter Sponsorship

Packaging World offers single-sponsor
newsletters featuring industry-focused
content from our experienced editorial
team. Multi-sponsor email opportunities are
also available. Generate leads for anyone
who clicks on your ads.

Sponsored Email

Deliver a powerful, exclusive message that
generates leads to create sales
opportunities for your team and/or pipeline.

GCcOC 1IXM VIAINW Md
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Website Ads

effectiveness.

Marketing Coordinator
Columbia/Okura LLC

attendees to define your target audience by
iIndustry, role, or buying interest and reach
them through banner, native, or video pre-
roll ads across the web.

bl . stumning parting gift of 2458
ey

Colts leave door open to
Anvdrew Luck’s return with
stunning parting giftof
§24.8M

F SomeryelOpN
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DIGITAL Promote awareness of your brand across O
>

OFFERINGS Packworld.com and a network of more than -

100,000 verified websites. N
o
N
Packaging World Website 7
‘ ‘ Reach your target audience with highly visible e e L
PMMI Media Group ads across packworld.com. Choose from WNESASERICKER sy
sets itself apart from traditional banner ads or native ads, featuring = = .
o . . . . - Fiji Water Dives in
other advertisers by your content within our editorial stream. Plus, 100% rPET ]
providing a wide ask about our Category Roadblock—granting I ldl e L
ETgE Off aUelences you exclusive promotional rights in every ) g
that can be eas.lly available ad slot on pages tagged with your @l o
segmented. This urchased categor p <
enables us to choose P gory. <
broad or specific . <
targeting based on PMMI Audience Network @RELCEE O
each campaign's Refine your reach and extend your message N §
requirements, with PMMI Audience Network advertising. = O
ensuring we reach the Leverage our first-party database of PMM]| LT O21E0X Eoii==— o
1 1 . . Fenirn it shunning paring o of S24.00 E= 'V @)
right audience for Media Group subscribers and PACK EXPO L e Fosso o
mMaximum s = ottt <



https://www.packworld.com/
https://www.packworld.com/
https://www.packworld.com/
https://pan.pmmimediagroup.com/#/

Soclal Media

DIGITAL
OFFERINGS

Further extend your message utilizing the
PMMI Audience Network across social
media platformes.

GCcOC 1IXM VIAINW Md

7966

We create and manage the Facebook or e
Linkedln ad campaign and build your ideal
target audience directly from our first-party
database by:

e Buying interest

e Packaging plant processes

e Job title

UP TO

UPTO

LESS BOARD VS. ek
CONVENTIONAL 1 Croae romasion
ALTERNATIVES

MORE THAN YOUR
AVERAGE PAPEREOARD

LESS BOARD VS.
CONVENTIONAL
ALTERMATIVES

When you buy direct from the platform, you
are not able to target by packaging buying
Interest or packaging plant processes. That
unique first-party targeting data is only
available for campaigns purchased through
PMMI Media Group.
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We'll provide clicks and impressions for
static post or playthrough and impressions
for video posts.




DIGITAL
OFFERINGS

Connected TV

Reach our exclusive, captivated
audience and your best prospects
where they are—streaming their
favorite shows on channels like Hulu,
Paramount Plus, Roku and more.

Cut through the generic car, insurance
and snack food ads and grab
prospects’ attention with an ad
relevant to their everyday job.

Your video ad will have nearly a 100%
playthrough, as these ads cannot be
skipped when they are served.

GCcOC 1IXM VIAINW Md
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DIRECT DISTRIBUTION

INDIRECT DISTRIBUTION
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Content

Drive engagement from the most-interested audience with
high-value content.

DN
(ON

[MON
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CONTENT
OFFERINGS

66—

Our webinars with
PMMI Media Group
put us in front of
decision makers and
companies seeking
automation solutions,
yielding tangible
results.

Marketing Manager,
Brand and Channel
Vention

Engage Your
Best Prospects

Captivate prospects by sponsoring or hosting a
webinar with Packaging World.

Packaging World Webinar

Tap into our industry expertise and vast database
of end users when you sponsor a Packaging
World webinar. All you need to do is supply a logo
and company overview that will be featured
during the webinar.

Supplier Webinar

Position your company as a thought leader when
you host your own webinar—supported by one of
our expert editors. Plus, enjoy multi-channel
promotion to boost attendance including
newsletters, dedicated emails, web ads on
PackWorld.com and social media campaigns.

You receive contact information for all attendees.

The 4 Models of Reusable Packaging

WORLD.

LIVE

- el T N

114

dlm
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CONTENT Engage Your
OFFERINGS Best Prospects

GCcOC 1IXM VIAINW Md

Package This Video Series O Iﬁgg:iti;gg &
Package This, PMMI Media Group's educational Equipment

video series, is the perfect platform to showcase your
solution to first-time buyers and established brands
looking to add new packaging solutions to their -
operations.

Packaging World E-Books

E-books offer a unique opportunity to directly target
decision-makers seeking your products. This
valuable resource will attract manufacturers across
iIndustries investing in packaging solutions. Our
expertly crafted content will draw in manufacturers
with investment plans, ensuring you connect with
the ideal audience at the right time.
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E-Books

Closing 11.25.24 Closing 2.10.25 Closing 4.11.25 Closing 6.23.25 Closing 8.19.25 Closing 8.19.25
E?J?\sr:?: ral\ﬁle?v?/-s;g Robotics: Reducing i izi Filling, Cappin Conveying, Feedin Robotics: How Al is
9 Risk in Packaging End of Line: Palletizing 9, Lapping, ying, 9, Revolutionizing

Materials on Existing or & Load Stabilization & Closing & Handling

Older Equipment Packaging Robots

Robotics Projects



https://www.youtube.com/playlist?list=PLzjHUCUq7ZWiW1hYWwUY7QUsak04rIxax

— Redwce Downtinee,

CONTENT We're Here to Help i s Mo
OFFERINGS =B

Water Uonsurmption
anvd ATP.Readings

Forming a Sustainability
Partnership with Your Coding
and Marking Supplier

GCcOC 1IXM VIAINW Md

Content creation * R

" Water Consumption
. and ATP Readings

We can assist you in creating content % e N
for white papers, record and edit 4K .
videos, design banner ads and more.

Custom research

Based on your needs, we conduct a
tailored mix of in-person and online
research, workshops, and focus groups
with your targeted customers.

e -
N to faalmes across the u |ted States

PMMI MEDIA | CUSTOM “@y
-GFII:IUP RESEARCH

Intelligence to Advance Your Business

-
<
=
<
m
=
>
Qo
o)
o
c
0
@)
o
<




Print

PACKAGINGPICK]

Elevate your brand's visibility with a high-impact print
advertisement. Access key decision makers and build tangible,
memorable relationships alongside cutting-edge content.

\

GCOC 1IXM VIAIWNW Md

Concentrated.
Powerful
clean.

evO

DETERGENT

ORIGINAL SCENT

h—

4

medium load
fiber tiles

--- ALL MACHINES
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PRINT
OFFERINGS

78%

of readers like
reading content in
a print magazine.

66

| have always
enjoyed and
continue to enjoy
print magazines.

Packaging World 2024
Signet Adimpact study

Magazine ads

Reach prospects through a full-page or
fractional print ad in any or all of our
eight issues throughout the year.

Supplements

Connect with your preferred audience
when your ad is featured in a topic-
focused supplement.

Targeted direct mail

Cut through the email clutter and reach
a targeted audience with a direct mail
campaign of choice.

MAR/APR
packworld.com

10

The Coca-Cola Co.’s Are These
‘First in Decades’ Packages?
Lightweighting Play Keurig Says

They Are

10/104

) P&G's Tiles

i lg:gaté Part with
_ et || Plastic Bottles,

ORIGINAL Drop Water
IRISH CREAM Weight - Crour

30
Compaostable
Packaging's
Ascendancy

Licor 1lale.1/"

[=Z S
" Club Coffee’s
Recyclable,
Paper-based

Canister
ey B

44 Refresco’s
megium load Food-grade,
fiber tiles Mono-material

HDPE/rHDPE
Aseptic Pack
May Disrupt

52
DETERGENT Unilever Cuts
Time-to-Market
via 3D Printing
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Trade Shows

Create brand awareness and drive booth traffic when
you reach attendees before, during and after the show.
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PACK EXPO Showcase Advertisers who invest in marketing

. . U
Attendees look to the PACK EXPO Showcase to make with PMMI Media Group get nearly s
TRADE SHOW plans for the upcoming event. This exclusive issue features double the 'ea.ds when compared =
profiles of participating exhibitors and establishes your t‘i\ Zzg;fp‘;g:;f::'pav o5 exbreer tonde S
—AV XNIol
OFFERINGS presence at the show. ;
r
T N
Game Plan = s o
. . E N
Make your booth a destination. Target PACK EXPO SHOW DAILY o
‘ ‘ attendees looking for you with a personalized roadmap. NEWSBRIEF mamicucohendlines [
Game Plan increases your booth traffic with quality B et =
Thanks to PMMI - [

Medi : visitors and creates more meaningful conversations at == P ,”., == .
edia Group's Game your booth. E@l GAME PLAN e . A

Plan and Second _

I_OO k, we were able to A PERSONALIZED WALKING GUIDE TO THE SHOW FOR f blocks light Largest PACKES Leveling ¥
. . SSomom=S  EXPO opens the field :
v BT Second Look Margaret Elizabeth Wilson | S ..............

investment at PACK A launchpad into 2025 that reaches thousands of buyers
EXPO. The pre-show Interested in your products or services. Contact people in |
guide drove targeted the peak of purchase mindset who areina buying |SSSSE S EERREEE | | racx | (IP ST oS
traffic to our booth. position and searching for your solutions and products. e,
while the post-show |

guide helped us stay
top of mind with our
ideal attendees.

S PR E—— .

Show Daily

Grab attendee attention first-thing in the morning
as they're planning their booth visits for the day—
printed the night before each day of the show and
distributed on shuttle buses and hotel lobbys.

Marketing Manager
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Social media and email

Target specific segments of attendees by their buying
interest before the show through social media. Plus, reach
all attendees via email.




Events

Engage high-intent buyers within a rich content environment
that fosters networking and front-facing conversations with
brand owners. Position your brand and message at the forefront
of innovation and thought leadership with unparalleled visibility
and direct access to key decision makers and influencers.
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2025 EVENTS PACKAGING
RECYCLING
SUMMIT

PRESENTED BY PncKn l

GCcOC 1IXM VIAINW Md

RLD

Packaging Recycling Summit - June 25-27 | Dallas, TX

Today's CPG companies are eager to find solution providers who can advance their success -
INn the circular supply chain. Connect with these decision-makers and other packaging

recycling stakeholders when you're a sponsor of the Packaging Recycling Summit.

e« EMERGING
BRANDS

Emerging Brands Central - September 29 - October 1| PACK EXPO Las Vegas

Reach a wide audience on the show floor—without blowing your budget—when your
brand is seen on a high-impact panel ad lining the walls of the Emerging Brands Central
stage. Emerging Brands Central is a complimentary educational opportunity for growing
brands looking to scale their operations.
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https://www.packagingrecyclingsummit.com/
https://www.packexpolasvegas.com/education

Leaders iIn Packaging

Be a leader in your packaging solution vertical. Maximize
your message and reach buyers actively researching your
solutions in the most valuable year-round multi-channel
media program available.

GCcOC 1IXM VIAINW Md
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LEADERS

66

PMMI Media Group is
the only one-stop
advertising option
that allows us to
reach all of our
audiences in an
authentic and
effective way.

Director, Marketing and
Business Strategy
Morrison Container
Handling Solutions

Leaders in Packaging

This multi-channel, year-round program completes
your 2025 marketing plan.

Key Features
Buyers of packaging solutions won't miss you when
your listing and profile are promoted through:

e Leadersin Packaging featured listing on the
Packworld.com homepage, appearing under (up
to six) product categories relevant to your
company’s offerings

e Listing alongside all Packworld.com editorial
associated with your chosen product categories

e Print profile and product ad in the exclusive 2026
Annual Resource Guide

Other Benefits
e Your banner ads served via 3rd-party sites to
Packworld.com visitors
e Access to real-time profile views and clicks

[LEADERS
i paciacine 004

BUSIMNESS DRIVERS / SPECIALTY
& Contract Packaging

@ Digital Transformation

@ E-CoOmmerge

MACHINERY

@ Adhesive Application

& Bag/Pouch Fill’Seal {Pre-made)
@ Blisters/Clamshellarskin Packaging
@ Bulk Handling/Filling Equipment
@ Capping

& Cartgning

0 Aagard
o ADCD M.1r‘u|,1(:ur|ng
L ALLIEDFLEX Technolagies, Inc

L Bartelt Packaging

BROWSE THESE

LEADING SUPPLIERS

@ Package Design
@ Packaging Line Integration
@ Sustasnabilicy

End-of-Line packaging auto
{! d robotics, case and tray packing and

wishon guider

RECOMMENDED
Are You [
Greenwashing? |

REICOMMINDED
Packaging World's Ei:i
Most Popular Articles an b
of 2023

RECOMMENDED 5%
. o

mation specializing in

GCcOC 1IXM VIAdINW Md
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Campalgn and Lead

Management Tools

Track and manage campaign and content metrics.

GCcOC 1IXM VIAINW Md
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LEAD
MANAGEMENT
TOOLS

Turn Prospects
iInto Customers

Take advantage of our
complimentary lead
Mmanagement tools to
track campaign
engagement and success.

Leadworks

Lead management, campaign
performance, reporting and more.

Converge

Identified, engaged prospects across
multiple channels and buying teams, in
one dashboard.

Scout

Track buyers who are part of the PMMI
Audience Database on your website after
they click.

Content Engagement Reports

Profile engagement metrics, content
performance. Plus, Leaders in Packaging
profile insights.

GCcOC 1IXM VIAINW Md
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Content Calendar

Trending industry topics to engage Packaging World readers.
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2025

Packaging World Content Calendar

e Bonus Distribution

Magazine

PELV Show Issue
September*
Robotics Report +

Design for Recyclability:
Covering PRS 2025

October

Refillable, Reusable D2C
Packaging: Checking in
on Consumer Adoption

May/June

FMCG Labeling Operations
and Walmart's ltem-Level
RFID Mandates and
Slgnet Ad Study

Closing: May 1
Materials: May 8
Delivers: June 16

January/February

Annual Outlook Report
(AOR) + Smart Packaging
(AIPIA) Update

Closing: January 9
Materials: January 13
Delivers: February 24

March/April

New Materials,
Legacy Equipment

July/August November/December

2D Barcode Revolution:
Taking Advantage of
New Data Collection

Innovations in Linear and
Independent Motion
Packaging Applications

Closing: March 6
Materials: March 13
Delivers: April 21

Closing: September 4
Materials: September 11
Delivers: October 20

Closing: June 19
Materials: June 26
Delivers: August 4

Closing: July 24
Materials: July 31
Delivers: September 8

Closing: October 20
Materials: October 27
Delivers: December 8

Contract Manufacturing and Packaging Annual Resource Guide

(Leaders)
Closing: October 7

Materials: October 14
Delivers: December 8

Craft Brew Supplement*

Closing: February 13
Materials: February 20
Delivers: March 25

March/April

Closing: February 3
Materials: February 10
Delivers: April 21

July/August* November/December

Closing: June 2
Materials: June 9
Delivers: August 4

Closing: October 3
Materials: October 10
Delivers: December 8

Events and Event Issues

PACK EXPO Southeast EXPO PACK Guadalajara Packaging Recycling Summit PACK EXPO Las Vegas Emerging Brands Central

March 10-12 | Atlanta, GA

Showcase Issue*

Closing: January 9
Materials: January 13
Delivers: February 24

June 10-12 | Guadalajara, MX

June 25-27 | Dallas, TX

September 29-October 1| Las Vegas, NV

September 29-October 1| Las Vegas, NV

Show lIssue*

Closing: April 1
Materials: April 8
Delivers: May 12

April 30

Sponsorship Deadline

Showcase Issue*

Closing: July 30
Materials: August 6
Delivers: September 11

Sponsorship Deadline
July 28

Flexible Packaging: Considerations
for Running New-Era Materials on
Existing or Older Equipment

Close: January 14
Broadcast: January 28

Digital Printing: Not Just for Short

Run Jobs Anymore

Close: April 8
Broadcast: April 22

2D Barcode Revolution: How
Brands can Take Advantage of
Exceptional New Data Collection

Close: July T
Broadcast: July 15

Innovations in Linear and Independent
Motion Packaging Applications

Close: November 4
Broadcast: November 18



MEET THE ACCOUNT TEAM

Contact your Account Executive or Sales@pmmimediagroup.com

John Schrei Christine Smallwood Wendy Sawtell Aleks Apkarian Jake Brock
VP Sales & Marketing Director of Strategic Director of Business Account Executive Account Executive
jschrei@pmmimediagroup.com Accounts Development aapkarian@pmmimediagroup.com jbrock@pmmimediagroup.com

csmallwood@pmmimediagroup.com wsawtell@pmmimediagroup.com

. . Rosa Ott
Brian Gronowski Leo Guenther Patrick Young Faith Zucker Business Develobment
° Account Executive i i P
Account Executive . Account Executive Account Executive Representative
bgronowski@pmmimediagroup.com lguenther@pmmimediagroup.com i i i ' P
bg )Jo) group. pyoung@pmmimediagroup.com zuckerf@pmmimediagroup.com

rott@pmmimediagroup.com

GCOC 1IXM VIAIWNW Md
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PNVIMI MEDIA PMMI Media Group knows your audience. Packaging World
GROUP Let us help them discover you. ProFood World
- Healthcare Packaging
OEM

Mundo EXPO PACK
Contract Manufacturing and Packaging

@ sadles@pmmimediagroup.com
@ PMMIMediaGroup.com

401 N. Michigan Ave. Suite 1700
Chicago, IL 60611
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For information on PMMI trade shows, visit PMM|.org
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